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--readFilesCommand zcat \
--sjdbGTFfile ${path_gtfl} \
--sjdbOverhang ${sjdbOverhang} \
--outSAMattrRGline ID:${case} SM:${casel} \
LB:${seq_type} PL:Illumina \
--outFileNamePrefix ${path_align}/${case}. \
--outSAMtype BAM SortedByCoordinate \
--twopassMode Basic \
> $path_log/STAR_hg38_paired_${casel}.log
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